The Minister of Transport:

(1) (a) and (b) (i) and (ii)
· Department of Transport (DoT)
	
	 DOT Summary cost 2008 -2009
	 
	 
	 
	 

	Reason for advertisement / Publication
	 Types of media publications 
	 Total 
	Notes

	
	 Print 
	 Radio 
	 TV 
	
	

	Arrive Alive road traffic safety campaign
	    512,065.80 
	    1,627,592.00 
	    2,816,271.88 
	     4,955,929.68 
	9 Print titles
17 Radio stations
10 TV stations

	Bus Rapid Transport System
	  2,257,371.54 
	                    -   
	                    -   
	     2,257,371.54 
	18 Print titles

	Sub-total
	  2,769,437.34 
	    1,627,592.00 
	    2,816,271.88 
	     7,213,301.22 
	 

	Procurement tender adverts
	    462,466.69 
	                    -   
	                    -   
	        462,466.69 
	47 Bids advertised

	HR Recruitment advert costs
	  3,469,879.57 
	                    -   
	                    -   
	 
	67 posts advertised

	TOTAL
	  6,701,783.60 
	    1,627,592.00 
	    2,816,271.88 
	     7,675,767.91 
	 

	 
	 
	 
	 
	 
	 


· Airports Company South Africa Limited (ACSA)

Total spent on advertising for the 2008/9 financial year and 01 April 2009 to date is R4,9 million.
· Air Traffic and Navigation Services Company Limited (ATNS)

	ATNS SUMMARY COST 2008 - 2009
	Types of media publications

	Reason for advertisement
	Print
	Radio
	Web/Online
	TV
	Total Actual
	Total Budget

	Awareness and Positioning
	R430 166.31
	R84 703.00
	R65 729.96
	R46 483.50
	R627 082.77
	R400 000.00

	Total
	R430 166.31
	R84 703.00
	R65 729.96
	R46 483.50
	R627 082.77
	R400 000.00


	ATNS SUMMARY COST 2009 – 2010
	Types of media publications
	

	Reason for advertisement
	Print
	Radio
	Mobile/Bus
	Web/Online
	Total Actual
	Total Budget

	Awareness and Positioning
	R809 138.56
	R445 000.00
	R50 000.00
	R141 913.33
	R1 446 051.89
	R1 175 000.00

	Total
	R809 138.56
	R445 000.00
	R50 000.00
	R141 913.33
	R1 446 051.89
	R1 175 000.00


· Cross-Border Road Transport Agency (C-BRTA)
Total spent by the C-BRTA on advertising for the 2008/9 financial year and 01 April 2009 to date is R363 827.89.
· Passenger Rail Agency of South Africa (PRASA)
	ITEM
	

	1.
	PRASA Brand Launch: March – April 2009

	29/03.09
05/04/09
05/04/09
20/03/09
21/03/09
25/03 & 08/08/09
27/03/09
27/03 & 07/04/09
24/03 & 07/04/09
October 2009

	Publications: R1,042,027.40
Online: R209 356.88
Publications:
Weekend Press:
· Sunday Times Main Body
· City Press Business
· Rapport Sake
· Mail & Guardian
· The Weekender
Daily Press:
· Business Report (all 4 titles)
· Business Day
· Die Burger Sake
· Sowetan Business
Magazine:
Financial Mail Corporate Survey
Online
Sites: (all 25 May-05 July 2009)
· Sharenet
· Sowetan
· News 24
· The Times- Home page
· The Times- Business Times
· Business Report
· Entrepreneur Magazine
· Mail & Guardian- National News
· Mail & Guardian- ROS

	2.
	Doornfontein Launch/ Signing as FIFA World Cup National Supporter
June 2009

	
	Budget: R301 417. 46
Publications:
· Daily Sun
· Mercury
· Daily News
· Mail & Guardian
· Cape Argus
· Cape Times
· The Star
· Sunday Times
· Sowetan
· Business Day

	3. 
	PRASA Confederations Cup- Park & Ride- June –July 20009

	
	Budget: R3 145 891.42
Publications:
· Daily Sun
· Sowetan
· Citizen
· Citizen Saturday
· Pretoria News
· Saturday Star
· Sunday Times
· City Press
Radio:
· Kaya fm
· Metro fm
· Lesedi
· Ukhozi
· Yfm
· Jacaranda
Knock & Drops: 
· JHB CBD
· Pretoria  
· Centurion
· Kempton Park 
· Germiston
· Naledi
· Dube
· Ikhwezi    
· Centurion


	4. 
	Cape Town Station DOT Deputy Minister’s Walk-about & FIFA World Cup Draw: December 2009

	
	Budget: R161 302.25
Publications:
· The Star
· The Mercury
· Cape Times
Magazines:
· Mail & Guardian Transport Infrastructure 
· Growth Magazine 

	5. 
	Ad hoc Advertising

	
	Budget: R383 420.00
Magazines:
· Black Business Directory 2009 19 May 09
· Topco Media (Impumelelo Magazine)  08 Feb 09
· Public Sector Excellence Annual Sept 2009



	· Ports Regulator of South Africa
Ports Regulator of South Africa - Summary cost 2008 - 2009   -   Budgeted Amount R 250,000.00
	
	  

	              
	

	Reason for advertisement / Publication
	 Types of media publications 
	 Total 
	Notes

	
	 Print 
	Radio 
	 TV 
	
	

	Invited comments on the Directives and Regulatory Principles
	65,601.09                         
	-
	-
	65,601.09                         
	13  Advertisement

	HR Recruitment - Executive Managers
	161,908.95                       
	-
	-
	161,908.95                       
	7 Advertisements

	Procurement tender adverts
	21,451.61                       
	-
	-
	21,451.61                       
	3 Advertisements

	TOTAL
	248,961.65               
	-
	-
	248,961.65               
	 

	 
	 
	 
	 
	 Balance 
	1,038.35

	Ports Regulator of South Africa - Summary cost 2009 - 2010 - Budgeted Amount R212,000.00 as at 18/02/2010          

         
	

	Reason for advertisement / Publication
	 Types of media publications 
	 Total 
	Notes

	
	 Print 
	Radio 
	 TV 
	
	

	Invitation to register on Suppliers Database
	                        5,380.07 
	-
	-
	                        5,380.07 
	1 Advertisement

	Advert closing date reminder, historical complaints
	                      17,694.71 
	-
	-
	                      17,694.71 
	5 Advertisements

	Advert Road Show marketing campaign
	                      89,185.15 
	-
	-
	                      89,185.15 
	7 Advertisements

	Advert - Closing date reminder Providers of Ports Services
	                      39,197.75 
	-
	-
	                      39,197.75 
	4 Advertisements

	TOTAL
	              151,457.68 
	-
	
	              151,457.68 
	 

	 
	 
	 
	 
	 Balance 
	60,542.32


· Railway Safety Regulator (RSR)

The RSR spent a total amount of R 63 245,00 on advertising expenses versus an annual budget of R65,000,00 in the 2008/09 financial year. 
· Budgeted amount – R645 375.00, which includes promotional materials and promotional campaigns; R165 647.70 was spent in 2009/10 to date.

· Road Accident Fund (RAF)


[image: image1]
[image: image2.emf]RAF Summary Cost 09/10

Print  TV & Radio

1 RAF Amendment Act Adverts

649,072.23 649,072.23

2 Road Safety Campaign

133,680.00 133,680.00

3 General RAF Awareness Campaigns

614,299.45 590,520.00 1,204,819.45

Total other advert costs 1,263,371.68 724,200.00 1,987,571.68 28,584,194.00

4

Procurement Tender Adverts 55,953.77 55,953.77 1,000,000.00

5

HR Recruitment Advert Costs 259,588.18 259,588.18 1,818,000.00

GREAT TOTAL 1,578,913.63 724,200.00 2,303,113.63 31,402,194.00

Reason for Advertisement / 

Publication

Types of Media Publications

Total Actual  up to 

end Sept '09 Total Budget 2010


· Road Traffic Management Corporation (RTMC)
	Year
	Quantity
	Budget 
	Expenditure 

	

	2008-09 
	2097
	R29,542,226.78
	R29,542,226.78

	2009-currently 
	46
	R7,500,000.00
	R3,395,232.00


· South African Civil Aviation Authority (SACAA)

· The SACAA’s budgeted amount for advertising during the 2008/9 financial year was R1 025 351, 00.

· The SACAA’s actual amount spent on advertising during the 2008/9 financial year was R250 274, 00.
             (The reduction was required because of the drop in budgeted revenue     

                   during the year.)

· South African Maritime Safety Authority (SAMSA)

	SAMSA Summary cost - 2008-2009


	Reason for advertisement / Publication
	Type of Media Publication 
	Total 
	Notes

	
	Print
	Radio
	TV
	 
	 

	HR Recruitment advert costs
	         45,964.80 
	 
	 
	         45,964.80 
	2 Posts advertised

	Publications
	         26,998.62 
	 
	 
	         26,998.62 
	2 editorial in magazines

	Exhibiting for National Boat Show
	         13,389.30 
	 
	 
	         13,389.30 
	2 Print titles

	Advertising 
	   1,969,980.04 
	 
	 
	   1,969,980.04 
	23 advertisements

	Total
	   2,056,332.76 
	 
	 
	   2,056,332.76 
	 

	
	
	
	
	
	
	
	

	SAMSA Summary cost - 2009-2010

	Reason for advertisement/Publication
	Type of Media Publication 
	Total 
	Notes

	
	Print
	Radio
	TV
	 
	 

	 
	 
	 
	 
	 
	 

	HR Recruitment advert costs
	      335,391.25 
	 
	 
	       335,391.25 
	12 Posts advertised

	Publications
	      494,740.94 
	 
	 
	       494,740.94 
	15 editorial and advert in magazines

	Exhibition for National Boat Show
	         39,633.24 
	 
	 
	         39,633.24 
	1 print title

	Promotional Material
	      439,255.27 
	 
	 
	       439,255.27 
	 

	Tenders
	      392,666.32 
	 
	 
	       392,666.32 
	12 bids advertised

	Exhibitions
	      168,432.72 
	 
	 
	       168,432.72 
	 

	Arrive Alive activation
	       499,320.00
	 
	 
	       499,320.00 
	 Advertising material and development

	Promotional Events
	      584,474.50 
	 
	 
	       584,474.50 
	3 other events

	Total
	   2,704,254.24 
	 
	 
	   2,704,254.24 
	 


· South African National Roads Agency Limited (SANRAL)

· 2008/9 Financial Year
Budget – R12 000 000.00

Spent – R8 269 722.35
· 1 April 2009 to end Feb 2010

Budget – R15 000 000.00

Spent – R11 299 235.99
(2) (a) (i) and (ii) (aa) and (bb), (b) and (c)

· Department of Transport (DoT)
	
	 DOT Summary cost 2009 - 2010
	 
	 
	 
	 

	Reason for advertisement / Publication
	 Types of media publications 
	 Total 
	Notes

	
	 Print 
	 Radio 
	 TV 
	
	

	Taxi Recapitalisation
	    436,536.57 
	                    -   
	   -   
	        436,536.57 
	9 Print titles

	October Transport Month
	    826,477.24 
	    1,895,088.00 
	    1,000,000.00 
	     3,721,565.24 
	9 Print titles
12 Radio stations
3 TV stations

	AU Maritime Conference
	    711,946.59 
	                    -   
	       338,484.75 
	     1,050,431.34 
	4 Print titles
17 Radio stations
1 TV stations

	Sub-total
	  1,974,960.40 
	    1,895,088.00 
	    1,338,484.75 
	     5,208,533.15 
	 

	 
	 
	 
	 
	                     -   
	 

	Procurement tender adverts
	    611,671.78 
	                    -   
	 -   
	        611,671.78 
	22 bids advertised

	 
	 
	 
	 
	                     -   
	 

	HR Recruitment advert costs
	  1,218,470.91 
	                    -   
	-   
	 
	67 posts advertised

	 
	 
	 
	 
	 
	 

	TOTAL
	  3,805,103.09 
	    1,895,088.00 
	    1,338,484.75 
	     5,820,204.93 
	 


· Airports Company South Africa Limited (ACSA)

Campaigns
· An Easter campaign to promote early arrival on-airport to passengers in order to minimise congestion and facilitate on-time departure of flights – Radio – R700,000.00 (1 x 30-second advertisement broadcasted 65 times:
TOTAL = 65 advertisements)
· Publishing of ACSA’s Financial Results for the 2008/2009 financial year – Print – R500,000.00 (1 x advertisement appeared in 4 different publications:  TOTAL = 4 advertisements)
· Announcement of ACSA’s annual “Passenger Service Charge” increase, charged to every passenger on departure – Print – R300,000.00 (1 x advertisement appeared in 5 publications: TOTAL = 5 advertisements)
· 3 Educational campaigns during the year to inform passengers of infrastructure upgrades and changes – Radio – R700,000.00
(1 x 30-second advertisement per campaign, broadcast 40 times: TOTAL = 120 advertisements)
· Advertisements to inform passengers and citizens of ACSA’s Corporate Social Investment initiatives – Print – R500 000.00
 (TOTAL = 2 advertisements)
· Tender Advertisements for procurement purposes – Print – R450,000.00 (15 x advertisements in 2 publications:  
TOTAL = 30 advertisements)

· “Temporary Holding Facility” campaign to alert passengers to the new temporary facility used for boarding by domestic departing passengers as necessitated by the construction of the new terminal. A first such boarding facility for Africa necessitating broad public awareness in the Western Cape.
· Radio: 

Radio advertising – R750,729.82 (1 x 30-second advertisement broadcast on 4 regional stations 393 times):  
(TOTAL Radio = 393 advertisements)
· Publications:  

2 x full page adverts in 2 regional weekend papers - R105,179.27

1 x 10cm x 10 column advert in 3 regional weekly papers (9 adverts over 3 days) – R 50 073,60.

(TOTAL Print = 13 advertisements)
· Construction update and “arrive early” campaign for Cape Town International Airport to encourage passengers during the peak/holiday season, and during the intense construction period to ease their processing:

· Radio:

Radio advertising – R 600 000,00 (1 x 30-second advertisement broadcasted in 4 regional stations 277 times:  
(TOTAL Radio = 277 advertisements)

· Publications:

2 x full page adverts in 2 regional weekend papers – R 108 923,34.
1 x full page advert “Welcome to Cape” Weekend Argus supplement: Full page advert on Cape Town International Airport as the gateway to the Western Cape - R 53,161.92

Operational messaging- Generic advert: 3 tourism magazines: 
R 64 252,50.
(TOTAL Print = 4)

· Air Traffic and Navigation Services Limited (ATNS)

   See response under part (1) above relating to ATNS.

· Cross-Border Road Transport Agency (C-BRTA)

The C-BRTA advertised in Government Printing Works, Independent Newspapers and the Sunday Times as indicated below:

· Government Printing Works – Gazette (2008 – 2009): R 271 761.09

· Independent Newspaper – Printing of Ads (2008 – 2009): R 74 647.60

· Sunday Times – Printing of Ads (2008- 2009): R 17 419.20
· Passenger Rail Agency of South Africa (PRASA)

See response under part (1) above relating to PRASA.

· Ports Regulator of South Africa
    See response under part (1) above relating to the Ports Regulator of South 
Africa.

· Railway Safety Regulator (RSR)

During the period 01 April 2009 to date, advertisements appeared in the print media and none in the broadcast media, i.e.:

· Sowetan Soccer Magazine (R24 510.00) – the advertisement was targeting the football fraternity and football fans showcasing the work of the RSR in ensuring South Africa’s railways are safe in the build-up to the 2010 FIFA World Cup; 
· NEPAD Conference Magazine (R76 248.90) – taking into account that the RSR was a co-sponsor of the Rail parallel session at this conference, the advertisement was intended to showcase the work of the RSR and its role in lowering the cost of doing business as well as its activities in the SADC region.  This was also against the backdrop of the fact that South Africa is the only country in the African continent with a Railway Safety Regulator; 

· Hambanathi Rail Commuter Newspaper (R24 418.80) – the advertisement, accompanied by a feature article on the launch of railway safety standards, was aimed at making the commuters aware of the interventions in making South Africa’s railways safe and using the print media to build an activist culture in ensuring sustainability of safety initiatives in the railways; and

· Leadership Magazine (R40 470.00) – the advertising, which included 100 personalised copies, was intended to promote the work of the RSR in improving operational efficiency through sustained improvement of safety performance and promoting rail as a mode of choice for both passengers and freight consignors.  The 100 copies were distributed to RSR stakeholders at the launch of a suite of railway safety standards at Park Station.

· Road Accident Fund (RAF)

   See response under part (1) above relating to the RAF.

· Road Traffic Management Corporation (RTMC)
	Year
	Media Type
	Quantity
	Timeframe
	Total Cost

	

	08/09
	Print 
	17
	April 08 – Dec 08
	 R541,138.87 


	
	Radio 
	1916
	Aug – Oct 08
	R5,993,862.15

	
	Television 
	164
	Aug – Oct 08
	R7,249,525.76

	09-currently
	Print
	7
	April – Dec ‘09
	R3,266,280.90

	
	Radio
	135
	April – Dec ‘09
	R943,714.80

	
	Television
	61
	April – Dec ‘09
	R2,787,870.00


Over and above the amount reflected in the table above, an amount of R157, 577, 00.78 was spent on the AARTO Awareness Campaign.  The AARTO Awareness Campaign included broadcasting advertisements on SABC 1, 2 and 3; 20,000 advertisements on 19 national Radio Stations and 700 Community Radio Stations; 20,000 car stickers and pamphlets.

Purpose

Print Media:

The print media mainly focused on services offered by the Corporation rather than the profiling of the Corporation.  As a marketing principle, newcomers in the market often thrive on pioneering marketing strategies and that suggests that aggressive marketing has to take place to market and position the organization and have it pillared on what it offers.  Therefore, the print media was used to refine the services which the entity offers upon which the entity is pillared.  This was done in an advertorial fashion, mainly to promote and raise awareness about various road safety challenges,  to drive the essence of pedestrians and motorists safety features and the repercussions thereof, to send out peak season messages including statistics and to demonstrate that the entity is at work and doing what the electronic broadcast advert purported about it.  The Corporation does need to periodically raise awareness on road safety and traffic subjects given the plight on the roads and the behavior and attitude of road users which has to be changed and this requires constant messaging for the public to internalize this. Communication becomes a success when it is done frequently and the reach factor is efficient. 

Radio:
The underlying factor was to achieve a top of the mind brand awareness about the Corporation and its existence since it is a fairly new entity in the market;  and to further profile what the Corporation does and informs the public on its mandate.

Television:

The main objective behind the television advert was to profile the Corporation and outline to the public the mandate of the Corporation and the services it renders.  This was necessary because the entity is fairly new in the market and like any other brand it has to be positioned in the market and brand identity and brand association had to be established.  One of the most effective means to achieve this is by use of electronic media.   

· South African Civil Aviation Authority (SACAA)
·  In total the SACAA placed thirty (30) advertisements during the 2008/9 
  financial year.
·  All of the SACAA’s advertisements appeared in print media only.
·  The average cost of the advertisement that the SACAA purchased was   
  R8 342,00.  The highest single amount paid was R54 350.19 (ICAO Annual 
  Report) and the lowest R1 280,00.
·  In general the purpose of the SACAA adverts are to profile the role and      
  activities of the SACAA amongst relevant local and international stakeholders,  

as well as promote and garner support and attendance of specific events aimed  at the aviation industry.

· South African Maritime Safety Authority (SAMSA)

· 39 of the advertisements appeared in the print media.
· None appeared on television or radio.

· South African National Roads Agency Limited (SANRAL)
 The table below includes information from the 2008/9 financial year and 2009/10 financial year to date:

	Media
	Execution 
	Spend
R
	Description (Purpose of the Ad)

	Newspaper
	Du Toits Kloof Tunnel project
	                                  23,929.20 
	Jet Pack/Engineering News

	Radio
	Radio Traffic Sponsorship
	                               220,881.00 
	Live reads

	Newspaper
	Scholarship Campaign
	                                181,801.41 
	Scholarship

	Newspaper
	N26 Durban Toll
	                                262,830.24 
	Intend to Toll

	Newspaper
	PCO Tender 
	                                  48,644.34 
	PIARC tender advert

	Newspaper
	N2 Wild Coast EIA
	                                  97,270.38 
	Environment Assessment

	Radio
	N2 Wild Coast EIA
	                                150,075.32 
	Environment Assessment

	Newspaper
	Bursary Ad
	                                  81,524.15 
	Bursary offer

	Magazine
	Bursary Ad
	                                  40,633.56 
	Bursary offer

	Newspaper
	Road Conditions
	                                526,180.01 
	Road conditions report

	Newspaper
	N2 Wild Coast EIA
	                                 26,727.59 
	Environment Assessment

	Newspaper
	Imbizo
	                                 56,507.38 
	Advertorial

	Newspaper
	Tender Ad
	                                  19,411.42 
	Tender notice

	Newspaper
	Best Employees
	                                 31,298.75 
	 Advert


	Newspaper
	Provision of Cell Phone Service
	                                  59,436.30 
	Tender

	Newspaper
	Thank You Ad
	                                  32,815.28 
	Thank you to all

	Magazine
	Water and Environment
	                                  27,475.02 
	Awareness - SANRAL

	Magazine
	Mobility magazine
	                                  33,929.50 
	Awareness - SANRAL

	Newspaper
	Atterbury Road Closure
	                                111,317.22 
	Road closure notification

	Newspaper
	GFIP
	                                242,230.00 
	GFIP Map press

	Newspaper
	GFIP
	                                242,230.00 
	GFIP Advertorial

	Magazine
	Fin Week
	                                  36,231.25 
	Brand Awareness

	Magazine
	Strip ads
	                                291,040.92 
	You, Drum, Huisgenoot

	Magazine
	Fin Mail
	                                  37,441.80 
	Awareness - SANRAL

	Magazine
	TV Plus
	                                  34,820.00 
	Awareness - SANRAL

	Magazine
	Construction News
	                                  11,227.42 
	Awareness - SANRAL

	Magazine
	Succeed SA
	                                  19,437.00 
	Awareness - SANRAL

	Magazine
	Succeed SA
	                                  19,437.00 
	Awareness - SANRAL

	Magazine
	Engineering News
	                                  15,941.75 
	Awareness - SANRAL

	Magazine
	Engineering News
	                                  15,941.75 
	Typographical/Engineers

	Magazine
	Engineering News
	                                  15,941.75 
	Awareness - SANRAL

	Magazine
	Engineering News
	                                  16,112.25 
	Awareness - SANRAL

	Magazine
	Construction World
	                                  25,745.50 
	Awareness - SANRAL

	Magazine
	Imiesa
	                                  10,332.30 
	Awareness - SANRAL

	Magazine
	Imiesa
	                                  10,869.37 
	Awareness - SANRAL

	Magazine
	Construction World
	                                     9,803.75 
	Awareness - SANRAL

	Magazine
	Construction World
	                                     9,803.75 
	Awareness - SANRAL

	Magazine
	Transport World Africa
	                                  11,150.70 
	Awareness - SANRAL

	Magazine
	Transport World Africa
	                                 11,150.70 
	Awareness - SANRAL

	Magazine
	Careers SA
	                                  11,150.70 
	Awareness - SANRAL

	Magazine
	G Moves
	                                  14,746.12 
	Awareness - SANRAL

	Magazine
	Mobility magazine
	                                  11,026.49 
	Awareness - SANRAL

	Magazine
	Mobility magazine
	                                  11,026.49 
	Awareness - SANRAL

	Magazine
	Mobility magazine
	                                 11,026.49 
	Awareness - SANRAL

	Magazine
	BBQ
	                                  19,398.64 
	Awareness - SANRAL

	Magazine
	Construction Week
	                                  18,755.00 
	Awareness - SANRAL

	Magazine
	The Road Ahead
	                                  16,879.50 
	Awareness - SANRAL

	Magazine
	Brand magazines
	                                  16,879.50 
	Awareness - SANRAL

	Radio
	Brand 
	                            6,966,502.81 
	Awareness - SANRAL

	Radio
	Gauteng Freeway Project Radio
	                            4,899,109.13 
	Awareness - GFIP

	Newspaper
	GFIP Loose Inserts
	                                282,769.15 
	Insert into community papers

	Newspaper
	Allandale Traffic Changeover
	                               109,256.40 
	Notice of road closure

	Newspaper
	Allandale Bridge Demolition
	                                  49,297.29 
	Notice of demolition

	Newspaper
	Allandale Phase II
	                                  61,621.61 
	Notice of road open

	Newspaper
	Nelspruit Intent to Toll
	                                  50,543.36 
	Notice of intent to toll

	Radio
	Road Safety Radio Campaign
	                               720,191.94 
	Road safety

	Newspaper
	Linksfield Road Closure
	                                138,889.12 
	Notice of closure

	Newspaper
	KSIA N2 Interchange road closure
	                                  39,215.00 
	Notice of closure

	Newspaper
	Atterbury Bridge Closure
	                                  54,543.95 
	Notice of closure

	Newspaper
	William Nichol Interchange
	                                  68,522.28 
	Notice of opening

	Newspaper
	Bursary Campaign
	                                114,555.53 
	Bursary offer

	Magazine
	Bursary Campaign
	                                  60,296.42 
	Bursary offer

	Magazine
	PIARC Road Safety Seminar
	                                  46,974.45 
	PIARC advert for seminar

	Newspaper
	Alexandra Underpass 
	                                  68,522.28 
	Notice of closure

	Newspaper
	Mail and Guardian
	                                  45,243.19 
	Transport month awareness

	Radio
	Bursary Campus Radio
	                                  56,092.23 
	Bursary offer

	Newspaper
	Awards Announcement
	                                  60,760.14 
	Spire awards awareness

	Newspaper
	William Nichol Interchange
	                                  68,522.28 
	Notice of closure

	Newspaper
	Best Employees
	                                  13,700.00 
	Best employers awareness

	Newspaper
	Rigel Road Interchange
	                                  39,004.77 
	Notice of opening

	Newspaper
	Atterbury Road Bridge Closure
	                                  39,004.77 
	Notice of demolition

	Newspaper
	Road Conditions
	                            1,200,435.84 
	Road conditions report

	Newspaper
	Lynwood Bridge
	                                  74,657.84 
	Notice of road closure

	Magazine
	JSE
	                                  44,867.07 
	Financial awareness

	Newspaper
	Tender Ad
	                                  53,313.73 
	Tender notice

	Newspaper
	Benoni Ramp Closure
	                                  78,909.23 
	Road opening notice

	Newspaper
	Tsitsikama Public Participation
	                                  12,087.75 
	Notification advert

	Newspaper
	Durban N2 Road closure
	                                  12,982.04 
	Notice of road closure

	Newspaper
	EIA N2 Wildcoast
	                                110,790.56 
	Notification EIA

	Newspaper
	Insurance Broker Tender Ad
	                                  33,521.15 
	Tender advert

	Newspaper
	Travel Tender Ad
	                                  52,254.65 
	Tender advert

	Newspaper
	Maraisburg New Loop
	                                  64,447.63 
	Road notification

	Newspaper
	Benoni Road closure Notice
	                                  67,670.00 
	Road notification

	 
	
	
	 

	Total:
	
	                         19,109,541.55 
	 

	 
	
	
	 

	 
	 
	 
	 


RAF Summary Cost 08/09





Print 





TV & Radio





1





RAF Amendment Act Adverts





1,107,341.75





98,952.00





           





 





1,206,293.75





2





Direct Payment system initiative





684,332.56





684,332.56





3





General RAF Awareness Campaigns





56,663.70





25,650.00





82,313.70





Total other advert costs





1,848,338.01





124,602.00





1,972,940.01





20,030,000.00





4





Procurement Tender Adverts





369,123.88





369,123.88





2,000,000.00





5





HR Recruitment Advert Costs





690,934.50





690,934.50





1,550,000.00





GREAT TOTAL





2,908,396.39





124,602.00





3,032,998.39





23,580,000.00





Types of Media Publications





Total Actual 





Total Budget





Reason for Advertisement / 





Publication








