
SECTION:  1

CONDITIONS AND UNDERTAKINGS BY TENDERER IN RESPECT OF THIS TENDER
CONDITIONS AND UNDERTAKINGS BY TENDERER IN RESPECT OF THIS TENDER
1.   Proprietary Information:

Industrial Development Corporation of SA Ltd (IDC) considers this Tender and all related information, either written or verbal, which is provided to the respondent, to be proprietary to IDC. It shall be kept confidential by the respondent and its officers, employees, agents and representatives. The respondent shall not disclose, publish, or advertise this specification or related information to any third party without the prior written consent of IDC.

2.    Enquiries

All communication and attempts to solicit information of any kind relative to this Tender should be channeled to:

2.1
Contact person (all technical questions should be in writing)

	Name:
	Shirley Mampuru

	Telephone Number
Office:
	+27 11 269 3583

	Fax Number:
	+27 11 269  3158

	Email address
	shirleym@idc.co.za


3.    All the documentation submitted in response to this tender must be in English.

4.   Vendor should check the numbers of the pages to satisfy themselves that none are missing or duplicated.  No liability will be accepted by IDC in regard to anything arising from the fact that pages are missing or duplicated.

5.    Validity Period

Responses to this tender received from vendors will be valid for a period of 90 days counted from the closing date of the tender.

6.
Submission of Tenders

6.1
Tenders should be submitted in duplicate in a sealed envelope endorsed, “T05/02/10  TENDER FOR INTEGRATED MARKETING COMMUNICATION SERVICES”. The sealed envelope must be placed in the tender box at the Main Reception area of the IDC Building, 19 Fredman Drive Sandton by no later than 12h00 on 03 March 2010.

6.2  The closing date, company name and the return address must also be endorsed on the envelope.

6.3   No tender received by telegram, telex, email, facsimile or similar medium will be considered.

6.4    Where a tender is not in the tender box at the time of the tender closing, such a tender will be regarded as a late tender. Late tenders will not be considered.

6.5    Amended tenders may be sent in an envelope marked “Amendment to tender” and should be placed in the tender box before the closing time.

6.6    A copy of a valid tax clearance certificate must be included in the tender document.

6.7    Kindly note that the IDC is entitled to amend any tender conditions, validity period, specifications, or extend the closing date of tenders before closing date. All tenderers, to whom the tender documents have been issued, will be advised in writing of such amendments in good time.

6.8
Please note that the IDC reserves the right not to accept the lowest tender or any tender in part or in whole. It normally awards the contract to the tenderer who proves to be fully capable of handling the contract and whose tender is technically acceptable and/or financially advantageous to the IDC.

6.9
The IDC also reserves the right to award this tender to a purely empowerment company or may award this tender on condition that a joint venture with an empowerment company is formed. This will be added to the criteria when evaluating the tenders.

6.10   I/We hereby offer to render all or any of the services described in the attached documents to the IDC on the terms and conditions and in accordance with the specifications stipulated in this Tender documents (and which shall be taken as part of, and incorporated into, this Proposal at the prices inserted therein).

6.11
I/We agree that the offer herein shall remain binding upon me/us and open for acceptance by the IDC during the validity period indicated and calculated from the closing hour and date of the Tender; this Proposal and its acceptance shall be subject to the terms and conditions contained in this tender document.

6.12
I/We furthermore confirm that I/we have satisfied myself/ourselves as to the correctness and validity of my/our Tender response that the price(s) and rate(s) quoted cover all the work/item(s) specified in the Tender response documents and that the price(s) and rate(s) cover all my/our obligations under a resulting contract and that I/we accept that any mistakes regarding price(s) and calculations will be at my/our risk.

6.13
I/We hereby accept full responsibility for the proper execution and fulfilment of all obligations and conditions devolving on me/us under this agreement as the Principal(s) liable for the due fulfilment of this contract.

	Name of your Company (in block letters)
	
	

	Signature(s) of the Tenderer or assignee(s)
	Date:
	Date

	Name of signing person (in block letters)
	
	

	Capacity
	
	

	Are you duly authorized to sign this Tender?
	
	

	Registration Number
	
	

	VAT Registration Number
	
	

	Postal address (in block letters)
	
	

	Physical address (in block letters)
	
	

	Domicilium citandi et executandi in the RSA (full street address of this place) (in block letters)

Contact person:

Telephone Number:…………………. 

Cell Number:…………………. Fax Number:. …………………..  Email:……………….…



	


6.14   Failure to comply with any of the conditions as set out above will invalidate the tender.

7.
DESCRIPTION OF REQUIREMENT

The Industrial Development Corporation (IDC) seeks to appoint a marketing communication agency/ies to handle advertising, promotions and publicity relating to its corporate brand.

8.
CONTRACT DURATION

The IDC will consider contracts and or/agreements for the duration of three years during which there will be a series of six monthly reviews.  

9.
EVALUATION CRITERIA


Tenders are to be evaluated in terms of the following parameters

9.1
Technical 
· Capability (knowledge, skill and experience) of integrated marketing communication services
· Capacity (resources, infrastructure, systems and time) to devise marketing communication strategies

· Experience with regards to financial advertising and production with respect to a Development Finance Institution, in the country and the continent.

9.2
Cost 

· The tenderer must provide a detailed quotation indicating the envisaged scope of activities, and the costs associated with the same.

· Fees must be exclusive of VAT and must be quoted in South African Rands, indicating any escalation or any other potential future alteration required.  Prices are to remain fixed and valid for the entire contract period.  All figures to be entered without alteration.

· The tenderer is responsible for any costs associated with this quotation.

· Specify any exclusion from the quotation.

· Describe the required payment terms and schedules, and your proposed conditions associated with these.

9.3
Empowerment

This will be evaluated with regards to the information to be provided with your response in relation to Section 3, which entails the extent to which previously disadvantaged people are to be involved.

SECTION:  2

SPECIFICATION DETAILS

10.
PURPOSE OF THE BRIEF

The Industrial Development Corporation (IDC) seeks  to appoint an integrated marketing communication agency to handle the following functions relating to its corporate brand:
Advertising (Above-the-line and below-the-line
This includes devising marketing communication strategies, creative execution and implementation as well as media planning.   See point 2 below.
Public Relations

This will include input into media relations and government relations strategy. Implementation of  specified  PR  deliverables. Production of IDC corporate publications, specifically Annual & Sustainability Reporting. 

Website Management (technical, creative, content management support)

Note to tenderers : Please note that one integrated agency / ioint venture will be appointed to fulfill all the requirements of the tender

11.
SCOPE OF ADVERTISING SERVICES (Above-the-line and below-the-line)
· Strategic business input and development of advertising and communication strategies 

· Advertising ideas, plans, programmes and campaigns

· Creative strategy, creative conceptualisation, copy and layout and finished art

· Focused account and project management

· Third party payment and accounts management

· The evaluation of all advertising media

· The formulation of effective and efficient media plans

· The development, formulation and submission of a detailed media schedule for the Client’s approval

· Brand communications and advertising media strategy

· Planning and implementation

· Production Management (Above-the-line and below-the-line)
· Preparation and submission of estimates for print production

12.
Scope of PR Services

· Assist in the formulation and implementation of public relations strategy ( key stakeholders: media, business & government)
· Reputational risk assessment
· Media coverage analysis
· Writing press releases, opinion pieces, articles 
· Manage production of corporate publications
· Publishing corporate publications
· Focused Account & project management
13.
THE IDC PROFILE
For more information on the IDC business, please visit our website www.idc.co.za.

14.
REQUIRED INFORMATION

You are required to provide comprehensive information with regards to the following:

14.1
Marketing communication strategy

A creative pitch is not being requested.  However, agencies need to devise a strategy that clearly shows how they intend positioning the IDC.  

On the basis of this submission, an IDC panel will select a shortlist of no more than five agencies that will then be invited to revert with a comprehensive two-hour presentation. 

14.2    Other information

You are requested to provide comprehensive
14.2.1
A list of Affiliates, Alliances and Partnerships that the agency has with other 

companies, the type of relationship and the expertise thereof

14.2.2   
Staff Capabilities/Intellectual Capital

14.2.3  
Strategic/Brand Building Capabilities

14.2.4   
Creative Capabilities

14.2.5 
Production Quality

14.2.6
Media Planning and Buying Depth and Breadth

14.2.7
Operational Network and Infrastructure

14.2.8
Digital Communication
14.2.9
Customer relationship management

14.2.10
Business Focus and Strategic Direction – what are the main service offerings 

that differentiate the agency

14.2.11
The number of years’ experience/involvement in financial services marketing 

communication
14.2.12 
ist at least three recent clients (include contact details) and the brands that the 
agency has helped to successfully build

14.2.13 
inancial Information (most recent audited financial statements)

14.2.14 
Operational Capabilities – countries in which the agency or its affiliates have operations

14.2.15 
Profiles of staff who’ll work on the account (The people who’ll work on the business are the ones who should present the strategy)
14.2.16 
Agency expectations from client 

14.2.17 
Key success factors for ensuring an efficient and effective production process

14.2.18 
How has agency maximizes efficiencies for clients (value-addition, media buying, production, 
14.2.19 
Key measures used in tracking performance from a quality, cost and time standpoint

14.2.20 
How do you measure the success of a campaign
14.2.21 
What processes are in place to ensure optimal delivery 
SECTION: 3

BLACK ECONOMIC EMPOWERMENT

ECONOMIC EMPOWERMENT QUESTIONNAIRE

IDC’s procurement policy supports corporate and professional entities owned by historically disadvantaged persons (HDPs) as viable suppliers to the IDC.  In this regard, tenderers are required to indicate their involvement, current and planned, with HDPs as detailed below:

	Supplier Registered Name:

	Business Registration No:

	Trading Name:

	Nature of business:

	Types of products/services provided:


15 OWNERSHIP

(Please complete section A or B)

A. SINGLE ENTITITY

Is there equity ownership by Blacks?




15.1
If yes, who are the Black equity owners?

(Provide list and attach Shareholders’ Certificates)
	Name
	%

	
	

	
	

	
	


15.2
What percentage equity do Black Women hold? 

(Provide list and attach Shareholders’ Certificates)

	Name
	%

	
	

	
	

	
	


15.3
Who holds the remaining percentage equity in the business?

(Provide list)

	Name
	%

	
	

	
	

	
	


15.4    Are you part of any group or holding company?





If yes, please include the organization structure, indicating the percentage shareholding.

	Name
	%

	
	

	
	

	
	


B. JOINT VENTURE (Alternative to 15.A)

Each of the participating companies to complete this Section 3 questionnaire separately, e.g. if the joint venture is formed by 3 companies, 3 Section 3s should accompany your response)

	Name of the partner/company
	% of work allocated to the partner
	Rand Value of work 

	
	
	

	
	
	

	
	
	

	
	
	


16 MANAGEMENT

16.1
To what extent are Blacks involved at board level?

	%


(Provide a complete list of Board members and indicate the voting rights %)

	Name
	Gender
	Race
	% of voting rights

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


16.2
To what extent are Blacks involved at operational management?


	%


(Provide a detailed breakdown of your organisation’s structure)

	Name
	Gender
	Race
	Qualifications
	Years with Company
	% of time devoted to company

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


17 PURCHASES FROM BLACK BUSINESS

17.1
Do you purchase any of your products/services from Black businesses? (Core and non-core)

	Yes
	No

	
	


17.2
If yes, what is the Rand value of these products/services for the past 12 months?





	R


(Provide the list of Black suppliers and contact numbers, type of products/services and % black shareholding)

17.3
What are your company’s total purchases for the last 12 months?


(Actual) 










	R


18 SUB-CONTRACTING

18.1
Do you sub-contract any of your requirements to Black businesses?

	Yes
	No

	
	


If Yes, provide the following:

	Project Description
	Client
	Role of the subcontracted party
	% of work allocated to the subcontractor
	Rand value of work subcontracted

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


18.2
Will this initiative (sub-contracting) be related to this tender/project?

	Yes
	No

	
	


If Yes, provide the following:

	Project Description
	Client
	Role of the subcontracted party
	% of work allocated to the subcontractor
	Rand value of work subcontracted

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	


19 OTHER BLACK EMPOWERMENT INITIATIVES   

19.1
Are you involved in transfer of skills or technology to black professionals or black businesses?


(Provide details & type of skills/technology, scope, and black suppliers’ names)

	Yes
	No

	
	


19.2
Do you have an Employee Equity Plan in terms of the Act?

(Provide policy, current profile and future plan)

	Yes
	No

	
	


19.3
State the number of employees in your company.


	


19.4
What is your business’s annual turnover?

	R


19.5
What are your business’ total assets?

	R
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