DPE:

(1) (a) and (b) (i) (ii)  The table below indicates the total amount DPE budgeted and spent on advertisements:

	Item
	2008/09
	2009/10 (1 April – 30 September 2009)

	
	Budget
	Expenditure
	Budget
	Expenditure

	Advertising: Marketing
	R 226 000.00
	R 123 690.00
	R 300 000.00
	R 91 086.00

	Advertising: Recruitment
	      R 490 000.00
	R 416 369.00
	R 719 000.00
	R 66 542.00

	Advertising: Tenders
	R 80 800.00
	R 80 477.00
	R 55 080.00
	R 33,948.00

	Total
	R 796 800.00
	R 620 536.00
	R 1 074 080.00
	R 191 576.00


(2)(a) (i) (ii), (b) and (c) The table below indicates number of advertisements done in the different media.  
	ADVERTISING MARKETING (AND PURPOSE)
	Media:
	Amount (R)

	South Africa Alive with possibility (Dti and DFA quarterly magazine)
 AsgiSA  publication (Accelerated and Shared Growth Initiative)
	Article Dti and DFA quarterly magazine 
AsgiSA publication 3 page spread

	                                                R 45 543.00
R 78 147.00

	
	TOTAL
	R 123 690.00

	ADVERTISING RECRUITMENT (AND PURPOSE)

	Office Manager Communication
	The Star
	R 12 829.53

	DDG Energy and Broadband
	Sunday Times
	R 18 167.04

	Office Manager Communication
	Sunday Times
	R 25 998.93

	CD Legal Counsel, CD Financial analysis, Dir Legal Counsel, 
	Sunday Times
	R 51 765.12

	Executive  Assistant 
CD Legal Counsel, CD Financial analysis, Dir Legal Counsel, Exec Asst
	The Star
	R 20 196.75

	Director Risk Management
	Sunday Times
	R 24 979.68

	Chief Director Energy
	Sunday Times
	R 17 031.60

	Chief Director Chief Financial Analyst
	Sunday Times
	R 12 249.07

	Director Legal Counsel
	Sunday Times
	R 14 867.42

	Project Manager
	City Press
	R 16 067.16

	Chief Director Financial Analysis
	Sunday Times
	R 29 903.39

	Director Financial Analysis
	City Press
	R 15 369.02

	Director Energy Sector
	National 
	R 4 799.00

	Internship programme
	City Press, Sowetan, Star
	R 122 229.22

	Chief Director Corporate Finance
	Sunday Times
	R16 120.42

	Director Energy Sector
	Sunday Times
	R13 796.01

	
	Total
	R 416 369.36


Alexkor

(1) (a) (b) (i) (ii) Alexkor did not advertise during the period in question. 

(2) (a) (i) (ii) (aa) (bb) (b) (c) Alexkor did not advertise in any media during the period in question. 
Broadband Infraco

(1) (a) (b) (i) (ii) The table below indicates the total amount Broadband Infraco budgeted and spent on advertisements:

	Year
	Budgeted Amount
	Actual Spend

	2008/2009
	R 400,000.00
	 R 360 242.00

	2009/2010
	R 600,000.00
	 R 285 764.00 



(2) (a) (i) (ii) (aa) (bb) (b) (c) The table below indicates number of advertisements in the different media.  

	Print Media
	Radio
	TV
	Amount (R)
	Purpose

	Tender Advert
	N/A
	N/A
	R13  953.60
	Invitation to Tender (ITT)

	Tender Advert
	N/A
	N/A
	R 20  930.40
	ITT

	Tender Advert
	N/A
	N/A
	R 18 360.00
	ITT

	Tender Advert
	N/A
	N/A
	R 18 927.70
	ITT

	Tender Advert
	N/A
	N/A
	R 15 143.76
	Database

	Tender Advert
	N/A
	N/A
	R 18 929.70
	Request For Quote (RFQ)

	Tender Advert
	N/A
	N/A
	R 25 239.60
	Request For Information (RFI)

	Careers Advert
	N/A
	N/A
	R 67 351.20
	Recruitment

	Careers Advert
	N/A
	N/A
	R 29 112.41
	Recruitment

	Careers Advert
	N/A
	N/A
	R 60 132.00
	Recruitment

	Careers Advert
	N/A
	N/A
	R 72 162.00
	Recruitment

	Total
	R 360 244.37
	


	Media - print
	Media - radio
	Media- TV
	Costs
	Purpose

	Tender Advert
	N/A
	N/A
	R 26 046.72
	Request For Tender(RFT) 

	Tender Advert
	N/A
	N/A
	R 36 279.36
	RFT

	Tender Advert
	N/A
	N/A
	R 27 907.20
	RFT

	Careers Advert
	N/A
	N/A
	R 52 212.00
	Recruitment

	Careers Advert
	N/A
	N/A
	R 81 450.72
	Recruitment

	Careers Advert
	N/A
	N/A
	R 43 548.00
	Recruitment

	Careers Advert
	N/A
	N/A
	R18 320.26
	Recruitment

	Total
	R285 764.26
	


DENEL:
Advertising costs are reflected as part of exhibition costs and Denel’s records in respect of advertising costs are an aggregation for all its businesses. The figures provided below are an approximation of the costs in respect of advertising. 

(1) (a) (b) (i) (ii) The table below indicates the total Denel budgeted and spent on advertisements:

	
	2008/09
	2009/10

	Budgeted for advertising
	± R1 500 000.00
	± R1 500 000.00

	Actual spending on advertising
	± R1 200 000.00
	± R1 300 000.00

	Number of advertisements:
· Printed media
· Radio and Television
	± 40 
1
	± 40 
1

	Purpose of advertisements:
	All Denel advertisements were aimed at (i) promoting specific products and services, (ii) raising the awareness and image of Denel as a supplier, and (iii) enhancing Denel’s exposure during specific exhibitions. Almost all of Denel advertisements were in trade specific publications. One radio advertisement featured in a hunting programme in order to promote PMP’s hunting ammunition.


Eskom: 

(1) (a) (b) (i) (ii) The table below indicates the total amount Eskom budgeted and spent on advertisements:

	Year:
	(a) Budgeted Amount
	(b) Actual Spent

	(i)2008-2009
	R 72 000 000.00
	R 33  000 000.00


	(ii)1 April 2009 to 30/9/09
	R48, 000, 000.00 
	R 29 900 000.00



(2) (a) (i) (ii) (aa) (bb) (b) (c) The table below indicates advertisements in the different media.  

	Media -print
(ai)
	Media - radio
(aii)(aa)
	Media-TV
(aii) bb

	Total cost
2b
	Purpose
2c

	Public Safety Campaign

	Wall murals
38 insertions at a cost of 
R94, 694.56
	2 971 insertions
at a cost of
R 3 509 976.83

	114 insertions, at a cost of
R 3 169 827.00

	R 6 774 98.39
	The Public Safety advertising
campaign is used to educate
electricity users in newly electrified
rural and peri-urban households of the dangers of unsafe and illegal
electricity connections.
This is done for the purpose of
reducing fatalities related to the unsafe use of electricity.
In addition, a targeted outreach campaign was developed to 
communicate with children between the ages of 9-16, who are most vulnerable to the dangers.
· - Educate the 
· public on the safe use of electricity.
· - Showcasing
unsafe use of electricity
and its implications

	Demand Side Management Campaign

	Media -print
         (ai)
	Media - radio
        (aii)(aa)
	Media –TV 
(aii) bb

	Total cost
           2b
	Purpose
2c

	Magazines
41 insertions at a cost of 
R 1 162  027.69
Newspapers
12 insertions at a cost of
R 199  251.48
Internet
25 insertions at 
a cost of
R 95 396.14
	583 insertions at a cost of 
R 1 502 981.79
	21 insertions at a cost of 
R 97 200.00
	R 3 056 857.10
	The demand side management campaign raises the awareness of alternative energy technologies, increasing the adoption of energy efficient 
technologies in 
the mining and 
manufacturing sectors, and promoting energy efficiency in South African households.  
· Energy efficiency education to residential, commercial and industrial markets
· Product promotions, i.e.
· Solar water heaters
· Energy efficient lamps
· Geyser blankets
· Efficient lighting 
· Factory retrofits
· Energy Audits



	Corporate Campaign


	Media -print
(ai)
	Media - radio
(aii)(aa)
	Media –TV
(aii) bb

	Total cost
(2b)
	Purpose
(2c)

	Magazines
10 insertions
R 603 480.09
Newspapers
3 insertions
R 177 306.00
	None
	Television
1 insertion
R 123 195.09

	R 843 981.18
	A corporate  advertising campaign dealing with strategic issues such as the capital expansion programme amongst others 
with a purpose of 
positioning Eskom as a credible partner for national economic development and growth.



	FIFA World Cup 2010 readiness

	Magazines
18 insertions
R 288 185.92
Newspapers
2 insertions
R 20 748.00
	Radio
341 insertions
R 714 360.40
	None
	R 1 023 294.32
	A 2010 communications campaign is used to provide information of the nations state of readiness in preparing for the FIFA 2010 tournament; a mission critical initiative in positioning South Africa as a world class investment, and travel and tourism destination.


PBMR
(1)(a) (b) (i) (ii) The table below indicates the total amount PBMR budgeted and spent on advertisements:
	
	Budget
Financial Period to March 2009
	Actual Spend
Financial Period to March 2009
	Budget
Year to Date
	Spend
Year to Date

	Reference
	1(a)(i)
	1(b)(i)
	1(a)(ii)
	1(b)(ii)

	
	R1,250,000.00
	R866, 877.00
	R124, 000.00
	R14, 910.00


Purpose of advertisements placed

2(a)(i)
12 Advertisements appeared in the media
2(a)(ii)(aa)
None were broadcast on radio

2(a)(ii)(bb)
None were broadcast on television
	Number of Advertisements
2(a)(i)
	Cost
2(b)
	Purpose
2(c)

	(i)    9
	(i)  R 677 785.00
	(i)  Staff Recruitments

	(ii)   1
	(ii)   R 55 117.08
	(ii)  One page advertisement on Nuclear Technology

	(iii)   1
	(iii)R 118 935.00
	(iii)  To gather information for a Supplier Data Base

	(iv)   1
	(iv)  R 29 950.00
	(iv)  Advertorial to raise PBMR profile in the industry and add value to the PBMR project brand

	Total:
	R 881 787.08
	


SAA
(1) (a) (b) (i) (ii) SAA did not advertise during the period in question. 
(2) (a) (i) (ii) (aa) (bb) (b) (c) SAA did not advertise in any media during the period in question.

SAFCOL: 
(1) (a) (b) (i) (ii) The table below indicates the total amount SAFCOL budgeted and spent on advertisements:

	Advertising spending costs estimates
	2008/9
	2009 year to date

	Budgeted for 
	R 1 400 000.00
	 R 1 500 000.00

	Total spent
	 R 1 522, 874.67
	 R 857 832.01


(2) (a) (i) (ii) (aa) (bb) (b) (c) The table below indicates advertisements done in the different media.  

	Media
	Amount (R)
	Purpose: 

	Print Media
Magazines (training and bursary promotion ads., Environmental awareness, 
Fire awareness, Enterprise development projects promotion,
woman and
 people with 
disability, health awareness)
Newspapers, fire awareness, tender ads, recruitment 
ads, fire awareness
	R1 095 000.00
	Awareness campaign and promotional advertisements. 


	
	R 450 0003.00
	For tender and recruitment advertisements. 


	Books, environmental awareness, Learnership
	 R 70 000.00
	Printing books for environmental awareness

	Radio:
Fire awareness campaign 
	Only free airtime, no costs incurred on radio ads
	Socio Economic projects advertisements and Fire awareness campaigns on local radio stations.

	TV:
	 R 13 000.00  
	Branding of the company 


SAX: 

(1) (a) (b) (i) (ii) The table below indicates the total amount SAX budgeted and spent on advertisements:

	Year
	Budgeted Amount
	Actual Spend

	2008/2009
	R1 859245.00
	R 1 668 040.00

	2009/2010
	R1 952  207.00
	R 1 915 491.00



(2) (a) (i) (ii) (aa) (bb) (b) (c) The table below indicates advertisements done in the different media.  

	2008/09


	Media
	Amount 
	Purpose 

	Print 
	          R 1 351 112.00         
	Journals, newspapers, magazine

	Radio
	  R 316 927.00         
	Adverts for services of a new route for airline


	2009/10

	Media
	Amount 
	Purpose 

	Print 
	R 1 513 237.00         
	Brand awareness, promote SAX as airline of choice

	Radio
	R 402  253.00         
	Brand awareness, promote SAX as airline of choice


TRANSNET:

(1) (a) (b) (i) (ii) The information required in respect of question (1) above is set out in Annexure A.

(2) (a) (i) (ii) (aa) (bb) (b) (c) Summary of the information required in respect of question 2 above is set out in Annexure B. There was no advertising spend on either radio or television.  
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