ANNEXURE A: PQ 1548 on SOE sponsorship of 2009 FIFA Confederation Cup and 2010 FIFA World Cup
	DENEL

	2010 FIFA WORLD CUP TICKETS

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on?

	11 June – 11 July 2010
	None
	Not applicable
	Not applicable
	Not applicable
	Not applicable

	1. CAPE TOWN INTERNATIONAL JAZZ FESTIVAL TICKETS

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on ?

	3 – 4 April 2010
	None
	Not applicable
	Not applicable
	Not applicable
	Not applicable

	2. ANY OTHER EVENT TICKETS

Soccer and Rugby hospitality  tickets

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on?

	2009

January 24

February 07,14,21, & 28 

March 07 

May 23

June 21 & 27

October 21&31

2010

February 17, 20, & 27

March 13,14 &19

April 24

May 1,7 & 8
	462 tickets 
	The tickets were purchased as part of the Group’s stakeholder relations. 

	R 60 060.00 
	Tickets were allocated to the Department of Defence and Military Veterans, the South African Police Services, the Department of Trade & Industry and the Department of International Relations and Cooperation.


	The decision was base on strengthening stakeholder relations.

	ESKOM

	1. 2010 FIFA WORLD CUP TICKETS

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on?

	11 June to 11 July 2010
	670 hospitality and 410 grand stand tickets


	To build and maintain relationships with Eskom’s key customers and stakeholders.

To reward and give recognition to customers and stakeholders for their contributions to the 2010 MW Virtual Power Station and to staff for their contributions to the  FIFA 2010 World Cup preparations.


	R 12 273 518.39
	Tickets were bought for the following:  

- Generation Division

- Distribution Division

- Transmission Division

- Distribution General  Managers (in the Eskom regions)
- System Operations and Planning Division
- Megawatt Park (Head Office staff)
- Eskom Academy of Learning – Midrand
- Transmission Grid Managers (in the Eskom regions)
- Managing Director 2010 Programme: executive allocation
-2010 Project Management Office
- 2010 Steering Committee
	To build and maintain relations with Eskom’s key customers and stakeholders.


	2. CAPE TOWN INTERNATIONAL JAZZ FESTIVAL TICKETS

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on?

	3 – 4 April 2010


	None
	Not applicable
	Not applicable
	Not applicable
	Not applicable

	3. ANY OTHER EVENT TICKETS

2009 FIFA Confederations Cup

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on?

	14-28, June 2009
	212 tickets
	To build and maintain relationships with Eskom’s key customers and stakeholders.

To reward and give recognition to customers and stakeholders for their contributions to the 2010 MW Virtual Power Station and to staff for their contributions to the  FIFA 2010 World Cup preparations.


	R 18 480.00
	Key customers and stakeholders.
	To build and maintain relations with Eskom’s key customers and stakeholders.


	SAA

	1. 2010 FIFA WORLD CUP TICKETS

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on?

	11 June – 11 July 2010
	1633 tickets 
	The reasons were to strengthen SAA’s relationship with key customers within the retail, corporate and government institutions and in support of its corporate social investment initiatives.


	USD 3 million
	- International market 

-Regional market

- Domestic market (corporate, government & retail) 

- South African Travel Centre 

- Voyager members 

-SAA (includes staff rewards and hosting the events)

- Corporate Social Investment 
	To strengthen SAA’s relationship with key customers.

	2. CAPE TOWN INTERNATIONAL JAZZ FESTIVAL TICKETS

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on?

	3 – 4 April 2010
	None 
	Not applicable
	Not applicable
	Not applicable
	Not applicable

	3. ANY OTHER EVENT TICKETS
CRICKET IPL SERIES, VODACOM SOCCER CHALLENGE AND 2009 FIFA CONFEDERATIONS CUP 

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on?

	14-28, June 2009
	100 complimentary tickets
	The reasons for purchasing the tickets were to strengthen SAA’s relationship with key customers within the retail, corporate and government institutions and in support of its corporate social investment initiatives.


	Tickets were complimentary (no monetary value for SAA)
	Key customers and stakeholders.
	To strengthen SAA’s relationship with key customers.



	TRANSNET

	1. 2010 FIFA WORLD CUP TICKETS

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on?

	11 June – 11 July 2010
	962 tickets 
	-To enable Transnet to build, maintain and strengthen strategic relationships with its Top Commercial Customers and other critical stakeholders including strategic partners, Government and Regulatory bodies;

-To position Transnet as a customer driven business entity in transformation; 

-To build a positive image for the company in support of a major South African initiative while enhancing Transnet’s reputation; and 

- To expose and motivate the SAFA/Transnet School of Excellence learners to what is possible for their careers.  


	USD 1 590 300.00 

Rand value of 

R13 344 208.50
	Commercial customers, stakeholders, strategic partners, Government departments, Regulators, Employees responsible for relationships with such stakeholders, SAFA/Transnet School of Excellence learners, the principal and coaches and rural and farm school sport coordinators.


	-The customers invited were the current/potential Top 20 revenue earners for Transnet and they also include customers /stakeholders

key decision makers/ key opinion leaders that Transnet should build effective and constructive relations with in pursuit of its business objectives.
-The SAFA/Transnet School of Excellence is a soccer development project, the tickets will motivate/ and inspire prospective learners to become leading professional football players.

-To motivate the coaches of the SAFA/Transnet School of Excellence to aspire to greater achievements. (To build and strengthen stakeholder relations with top revenue earners for Transnet).

	2. CAPE TOWN INTERNATIONAL JAZZ FESTIVAL TICKETS

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on ?

	3 – 4 April 2010


	170 tickets
	To build and strengthen stakeholder relations with top revenue earners for Transnet.
	R359 100.00
	Commercial customers, stakeholders, strategic partners, Government departments, Regulators, Employees responsible for relationships with such stakeholders.


	-The customers invited were the current/potential Top 20 revenue earners for Transnet and they also include customers /stakeholders

key decision makers/ key opinion leaders that Transnet should build effective and constructive relations with in pursuit of its business objectives. (To build and strengthen stakeholder relations with top revenue earners for Transnet).

	3. ANY OTHER EVENT TICKETS

NEDBANK GOLF CHALLENGE, RUGBY  AND ANNUAL APEX AWARDS

	aa. Date of the event
	bb .(i) How many tickets?
	bb. (ii) Reason for the tickets?
	cc. What were the total costs of the tickets?
	dd.(i) To whom has each of the tickets been allocated?
	dd.(ii) What was the decision for the allocation based on ?

	3 – 6 December 2009
	480 tickets
	To build and strengthen stakeholder relations with top revenue earners for Transnet at the Nedbank Golf Challenge.
	R1 071 500.00 
	Commercial customers, stakeholders, strategic partners, Government departments, Regulators, Employees responsible for relationships with such stakeholders.
	-The customers invited were the current/potential Top 20 revenue earners for Transnet and they also include customers /stakeholders

key decision makers/ key opinion leaders that Transnet should build effective and constructive relations with in pursuit of its business objectives. (To build and strengthen stakeholder relations with top revenue earners for Transnet).

	4 and 25 July 2009 

(rugby)
	26 tickets
	To build and strengthen stakeholder relations.
	R35.825.00
	Commercial customers, stakeholders, strategic partners, Government departments, Regulators, Employees responsible for relationships with such stakeholders.
	-The customers invited were the current/potential Top 20 revenue earners for Transnet and they also include customers /stakeholders

key decision makers/ key opinion leaders that Transnet should build effective and constructive relations with in pursuit of its business objectives. (To build and strengthen stakeholder relations with top revenue earners for Transnet).

	21 May 2009
	10 tickets 
	To support the Annual Awards for Publication Excellence (“APEX”).
	R 6 270.00
	Employees
	To network with relevant stakeholders 

in Government and the Media in pursuit of Transnet’s business objectives. ((To build and strengthen stakeholder relations with top revenue earners for Transnet).
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