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GCIS measured by impact of actions to:
0 expand access o information
© build communication partnership

© Improve performance of govt communication system
FProgress is belng made In buflding GCIS capaciy to inform

citirens so they can participate in improving thalr owr ffves
and shaping the direction of the country

vear under review in Annual Report

—:; Broad themes and key inltlatives during the
period of the Annual Report

:> Also some work in the seven months since GCIS

presented its strategic plan to the Committes in
March this year




eguirement to expand access fo information
people can use fo improve their lives and
participate in public affairs

GCIS response
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# Enthusiastic public response

# Meeting public need for infarmation aboul economic
&and ather opportunities

#+ Reaching Second Economy citizans
> ¢ # Demand outstrips 1,1 million print run
# Limited capacity to gat income from advartising —
y parficipation in ABC & AMPS should help

M+ Increasing number of readers per copy by
] encouraging sharing

=

[Tracker research findings on YUk nzenzels |
(Percentages of sdilt popsration of 27 million). - |
Lo s SR )=
Readers who found It useful | TE%
Mot ssan it before but think 1 would be useful | TE%
SLEM 46 A |
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There are evidently many more people who would ke |
te read such a magazine
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3 500 Vuk'urenzele readers across the country

What do you Iikm 10 g |
Biusnirmses st abaut in the magazne? |

It is meeting information mn‘smpﬂth
sectors it is infended to reach

A lmwby H'm distri] Mostimportant issues to %

3 500 Vuk'uzrenzele . hearfrom government= |
Craating Jobs il
1E%T _ Job crealion Improving the lives of the poor T8
14 Bisirnes suppat | Building houses 53
12% Entaraimart, Lok £iohiing HIV and AIDS ol
W Erhmstion Improving health sarvices 38
% Dewsiopmen) Reducing crime a3
% : SHE e ervice delivery 20
% | Fighting corruption 18
% i Training, skills d Tt 1€
I Economic opportunities | 15
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}1 iz mesating information needs GCHE Trapisr
sectors it is infended to reach

Ifuk"uzmm.fsh:w'ngm impact on the Batho
Pele 1020 Call-Centre
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~ Toptensoguinies
Pele 1020 | Vuk be (How to get i)

Starting & business Il
# e 1020 Inguiry

Leamarships

SEDA

Education and training
Khula Enterprise Finance
i bamyu

¥ Youth Advisory Centres

The impact is also evident in the fop ten enguiries by
1020 callers |

With the support of Economic
Cluster this campaign will be
sustained (maybe also using radio)

Imbizo is a platform for access to govt &
building of partnership for implementation

Imbizo bacame more closaly integrated with municipal
proecesses of governance and participation (especially
through alignment with Project Consolidate

+ The Municipal Imbize Programme,
jointly menaged by GCIS, DPLG &
The Presidency, coverad most
Project Consolidate
municipalities

¢ IEEEES




Ancther 21 MPCCs in 2005-
06 brought the toial o BB

MPCCs now provide over |
B00 services to communities

Research at 66 MPCCs led
to a new name — the Batho
Pele Service Centres will | [Batho Peis Service Cenre e |
have new and branding N

Expanding

0 S
- Soulh Africs Govermimean] Onkime
l SATHD PELS - puling paopia el
e i‘lm‘ -

MPFCCs, COWs & others inciuding govt call
cantre can use the Batho Pele Internet
Gateway as a one-stop portal for Infarmation
aboul services)

The first phase of translation of the
sarvices portal is done - T languages are
evailable and all 11 official Bnguages will ba
evailable by financial year end.
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access fo services




+ All these platforms have helped promote the widest
dizssemination of information about government’s
programme of action to implement ils mandate:

- A special supplement summarising the programme was
included in the March edition of Vuk'uzenzele

~ imblzo Weeks twice a year aliow communities to
directly hold political principals accountable and to
strengthen parinerships for implementation

- A radio drama series and photo-story magazine
presenting the programme were well-recaived

Core mandate - 8 govi-wide communication
sysfem performing nﬂ-cﬂ_t_.ﬂr & professionally

+ Building municipal capacity for communication:

— Provincial workshops in 2005 on how to strengthen
municipal communication capacity

- MNational Conference on Local Government
Communication in May 2008 adopted guidelines

= Guidelines for Local Government Communications
andorsed by SALGA Members Assembly, June 2006

—~ Provincial Local Govt Communication Core Teams set
up to strengthen intergovernmental ceardination

+ 200 municipal communicators trained in basics of the
government communication systemn & communication
planning and strategising

#* Academy saw 31 studanis graduate with the Professional
Cartificate in Government Communications &
Marketing
— from all three spheres and State Owned Enterprises

+ GCIS fakes 10 leamers a year working for a Learnership
MNational Certificate In Communications and Marketing




Government cﬂmmmrica! .mi' the media

+ Meeting the needs of media, to help them perform
their function of informing & educating public

— Media briefings done to explain Programme of Action
and repart on implementation, and as Bswes require

— Ensuring effective response to media enguiras
— Usage of Bua News Sarvice as government's news
agency continues fo expand
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Government :uﬂmfuﬂ!ﬁnﬁﬂm pnn" the media
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’_‘Fm- taken from Bus News web site are growing as

is use of Bua News material in all sorts of media -
print, broadcast & online; domestic and foreign.

Infernet iu pmw an mcmsmy role

# Internet is increasingly providing access o information
directly or threugh intermediarias

# The web team posied on www.info.gov.za in 200576 over
- 2 000 documents, 5 000 spesches and
=1 200 events, conferences and special days

#+ Prominent postings included:

= Government's Program of Action and cluster reports
- Imbizo Weeks

- State of the Nation Address and Media Briefings
- Budget Speach and deparimental Budget Votas
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Owvarall the shift in government adspend fowards

—media-with greater reach-has-boon-sustained.—
Adspend through the GCIS media bulk buying facilify
is somewhat closer o public media usage

Administration

Management of resources

+ Fulfilling the communization mandats requires attention ta
legs visible but essential organisational tasks

- Professionalism and excellence are essantial
= All sections give MDDA and IMC institulional suppart
- Auditor-General again made an unqualified report

#+ Budget for 2005/06 of R249 130 included allocations to
MDDA of RT 420m and 1o IMC of REE.8m

= MDDA allecation transferrad in one tranche -
quarterly reports 1o GCIS accounted for use of funds

= IMC larger allecation transferred quarterly

Administration

Management of

# 08 1% of the allocated budgel was spen! as intended

- R4,7 m saving arose from the late stage of allocation of
funds for Vuk'uzenzele, with too litthe time to establish
it and print six coples In the first year

— This was rolled over to the maximum R4.4 m allowed

+ Allocations for MTEF 2005/8 period increased the baseline
by R40.0 m, R28,5 m and R28,0 m for the respective years

|MTEF Period | 2005/06 | 2006/07 'I 2007/08
’_'I"OTAL 249 130 | 251053 | 261 681




Administration

Use of additional financial resources

# The additional R40 m funds for 2005/06 went to:
= Learnarship programme (R0.B60m)

= Publication in national directory of Infermation Cfcers
contact details |, i.1.o Publiz Accees to Information Act
(R, 140m)

— (Gatewsy sanice portal (RTm)

= Additional personnel and operational costs of communication
officers particularty in local offices (RS,m)

— 16 Days of Activiam campaign (R2m)
—  Vuk'uzenzeds (R23m)

Administration

# Total staff complameant at financial year end was 382

MAskan | Afrcan Coloured | White
25% | 7% BE% | 137%
3% 0L 5% TEE | BTN

“ Tetal Cammcan D]
Male |  Female Male Farmale
a% | 5% 51.8% oy |

The equity tarnget for people with disabilities is 2%
= the figure was Z.8% at the end of 2005/06

Building partnership

Communication partnerships

# A period in in which govemment communication was
irfarmed by thames of unity to achieve shared goals

=“Building & couniry that truly belongs to all”
=*A national effart for fasier and shared growith®,

Emphasis on parinership

Apart from continuing work with IMC, MDDA, &
Academy of Govt Communication and Marketing,
GCIS continuwed fo promote partnership




Bullding partnership

Communication partnerships

+ Transformation of the marketing, advertising and
communication induwskry
= Signing of a charier and scorecard
~ After alignment with PFhase 2 Codes, Chartar will
be submittad for appranval
= Farmation of a charter council will follow

| Best Practice Guidefines for
Procurement of Advertising to
facilitate BEE participation
= being infroduced through public
and private sector workshops

2006 final set the stage for a sustained and intensive
national communication affort to:

Further anhance national unity, continental salidarity
Strengthen the climate for faster and shared growth
Waorking with Africa, improve the image of SA & continent |
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2010 Mational Communication Partnerehip launched Mov.
- Post-2006 Conference by IMC focused on coordination |
| and alignmant with 2010 message and country brand

“Africa’s ime has come; 5A is readyl™
“South Africa: Alive with ﬂW

Sullding parthership

Communication partnerships

I # 16 days of activism campaign made new

advances P L

- Spreading the message to act against women i‘ %"’E
abuse and child-directed violence .

- Preparations for this year’s campaign, in L,
context of the 365 Days Nalional Action Plan = s i o

+ Businessigovernment intaraction to
intensify fight against crime

= Developing communication approach

— Basis for mass campaign to mobilisa

| usiness Againe Crin St s o sl
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Bullding partnership

Communication partnerships

+Poputarising the institutions of cur region and continent |
= Promoting participation in Nepad Peer Review

- Annual SADC Media Awards |

| APRM =
B, ke @

#FPromoting parnership fae |
faster and shared growth

= Popularising AsgiSA

= Expanding Second
Economy communication

Conclusiomn

Helping create a society of informed citizens

| # GCIS has sought to fulfil its mandate to meet Information
and communication needs of government and public

+ |n a climate of confidence and growing unity calls for
parinership for shared developmant geals find response

Strengthening of communication partnerships
reflects our society'’s commitment to build a
country of informed citizens:

= Participating in improving their own lives
- Shaping the direction of ifve counitry
- Contribufing to a better Africa & a better world

iy povernment.
n CCMETUnICanions
Fimmean Goverrean | gnin §mer
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