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INTRODUCTION

The loveLife Games has become an important annual event on school calendars. Learners from a variety of schools are engaged in a total of 21 different sporting codes at district, regional, provincial and national level. The games culminated in a national event in Durban at which 6 000 learners competed for top national honours.

loveLife uses the Games as a platform through which a message of positive lifestyle and healthy sexuality can be broadcast. In addition, the Games celebrate the sporting and other talents of young South Africans and therefore further foster the aspirations of young South Africans.

For the 2003 loveLife Games a number of additional sporting codes were incorporated so as to widen the platform on which young South Africans can demonstrate their talents. The following sporting codes were represented at the 2003 loveLife Games.

Table 1: Sporting codes at the 2003 loveLife Games

Sporting Codes

Baseball

Basketball

Boxing

Cross country

Chess

Cricket

Drummies

Football

Gymnastics

Hockey
Netball

Rugby

Softball

Tennis

Table tennis

Volleyball

Debating

Visual arts

Creative writing

Performing arts

Motivation



An evaluation of the loveLife Games was previously conducted by BMI-Sport Info where learners and teachers were interviewed before and after their involvement in the Regional Games. This evaluation could not be conducted at the same scope but was designed to be comparable to the information collected in 2001. Comparisons are included in the report wherever possible.

METHODS

A total of 468 interviews were conducted at provincial Games in seven provinces. These interviews included 405 interviews with participating learners and an additional 63 interviews with accompanying teachers.

Table 2: Provinces where data collection took place

Province
Date of provincial event

Northern Cape
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Limpopo

Eastern Cape

Mpumalanga
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KwaZulu-Natal

Western Cape

Free State
1-2 August 2003

8-9 August 2003

15-16 August 2003

22-23 August 2003

Two questionnaires were developed: one for learners and one for teachers. The questionnaires were developed using Teleform such that data entry could be completed in less time. The Teleform system scans data into a database rather than relying on manual entry. This means that data entry is faster and that the chances of error are greatly reduced.

loveLife Games staff members trained groundBREAKER in administration of the questionnaire. At each of the seven provincial Games groundbreakers administered the questionnaire to learners and teachers from as wide a range of schools as possible. A true random sample was not conducted as a complete list of learners and teachers attending the Games were not available for planning.

The remainder of this report is presented in two sections. In the first the results from the learners’ questionnaire is presented and in the second, information collected from the teachers is outlined.

RESULTS – learners

Learner sample characteristics

The basic characteristics of the sample are indicated below.

Table 3: Basic characteristics of sampled youth

Characteristic
Percentage

GENDER

Male

Female
44.3%

55.8%

POPULATION GROUP

Black

Coloured

White

Indian

Other
71.5%

22.3%

2.8%

3.3%

0.3%

PROVINCE

Free State

Limpopo

W Cape

Mpumalanga

E Cape

KwaZulu-Natal

N Cape
10.1%

24.7%

18.8%

11.9%

8.6%

14.6%

11.4%

AGE GROUP

Under 13

Under 15

Under 17
33.3%

22.2%

44.4%

The majority of sampled participants were only involved in one sporting code, however, there were some learners who were involved in more than one code (to a maximum of seven). The participants sampled for this study participated in a total of 444 sporting events (1.1 events per participant). The five most commonly cited sports in which learners participated were performing arts, football, volleyball, netball and rugby. The sporting codes in which the least learners participated were boxing, tennis, soccer, cricket and the motivation programme.

Previous experience of loveLife

When asked whether their involvement in the loveLife Games was the first time they had heard of loveLife, the majority of learners (35.7%) indicated this it was. This statement is not, however, borne out in the remaining data where learners were asked to indicate the places or people where they had previously heard about loveLife. Learners were asked to mention all places or people that they had heard or seen loveLife before. In this question only five participants mentioned that they had not heard of loveLife before. The remaining 396 participants who answered this question had an average of 3.5 previous sources of information about loveLife.
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Figure 1: Places or people where learners had previously heard of loveLife

When compared to data collected at regional loveLife Games in 2001, there is much more exposure to loveLife in 2003 than 2 years ago. Exposure to loveLife through television has increased from 59% to 84.8%; newspapers from 6% to 38.6% and the internet from 1% to 2.5%.

To gain a better understanding of the different places where participant learners had previously heard about loveLife, they were specifically asked about television programmes, radio stations and newspapers where they had heard about loveLife.  Multiple responses were encouraged. Across all three media sources there was an improvement in recall of programmes or newspapers when compared to data collected in 2001.

In terms of exposure to loveLife through television, sixteen participants did not answer the question and an additional 14 indicated that they had never seen loveLife on television before. The remaining 375 individuals mentioned a total of 1096 television programmes where they had seen something about loveLife.
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Figure 2: Distribution of television programmes where learners have previously heard about loveLife

The most commonly cited television programmes where learners had heard about loveLife were Take 5 (17.5%), S’camto (17.1%), advertisements (12%) and Soul City (11.6%). The least common television programmes that learner participants remembered learning about loveLife from were Fresh (0.1%) and Craze (2.2%).

Participants were also asked to report all the radio programmes through which they had heard about loveLife before their participation in the Games. Forty-four respondents did not answer this question and another 44 indicated that they had not ever heard about loveLife on the radio. The remaining 319 respondents mentioned 506 radio programmes where they had previously heard about loveLife (average of 1.6 programmes per individual).

By far the majority of learners reported previously hearing about loveLife on Metro FM (24.5%) and other radio stations (19%) not specifically mentioned in the questionnaire. The radio programmes reported least often as sources of information on loveLife were Mathema Lodi, Radio Kingfisher and Tsele le Tsele (all 0.2%). These results should be interpreted with caution as radio listenership may reflect the geographical locations where questionnaires were collected.
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Figure 3: Distribution of radio programmes where learners have previously heard about loveLife

In terms of previously hearing about loveLife from newspapers; 60 respondents did not answer this question and a further 58 stated that they had never read about loveLife in a newspaper. The remaining 287 respondents indicated 489 newspaper sources of loveLife information (average of 1.7 newspaper sources per respondent).
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Figure 4: Distribution of newspapers where learners have previously read about loveLife

The majority of learners had heard read about loveLife in the Sunday Times (28.8%), in general articles about HIV rather than a specific newspaper (19.4%) and in the Sowetan (17.6%). The Mercury was the least cited newspaper where learners had previously heard about loveLife (0.6%). 5.3% of learners mentioned other newspaper sources where they had heard about loveLife: the most common other newspaper source being the loveLife publication S’camtoPRINT.

Understanding loveLife and its message

Sport is used as an incentive to get young people to engage with the loveLife messages. Participants were therefore asked a number of questions about what they felt loveLife was all about. In the first instance the participants were asked to identify what they thought loveLife could most be identified as. Participants were asked to only select one of the options; two of which are correct.
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Figure 5: What respondents most identified the loveLife programme as

More than half of participants correctly identified loveLife as either a positive lifestyle programme (35.8%) or an HIV/AIDS programme (42.8%). 2.3% weren’t sure what the programme was and almost a quarter of the sample gave incorrect answers when they identified loveLife as either a sports and recreation programme (15.7%) or a television programme (3.4%). There were no differences by age, gender or race. There has been some change from 2001 when learners were more likely to first identify loveLife as an HIV/AIDS programme and only then a positive lifestyle programme. 

When asked to suggest the main loveLife message in their own words a number of different options were put forward by participants. Just over a quarter of respondents said that the main message of loveLife was about positive lifestyles. 13.4% said that they thought that the main message was ‘talk about it’ and a further 7.8% suggested that the motto ‘reduce, protect, delay’ was loveLife’s main message. Other suggestions included protecting oneself, reducing HIV, loving oneself, reducing drug abuse, and guidance for life. The three most commonly cited messages are all messages that loveLife has used in media campaigns. The other messages mentioned were both correct and incorrect.

Although there were a number of different opinions expressed about what the main loveLife message is, when it came to impact of messages 96% of participants said that loveLife messages had impacted on their lifestyles. This is an increase on 2001 figures where only 71% of learners at the regional events indicated that loveLife messages had changed anything in their lifestyles.
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Figure 6: Way in which loveLife messages have changed respondents’ lives

Numerous responses were given by the participants but were grouped into the six major categories in Figure 7. ‘Changed my lifestyle’ also includes those who said that loveLife messages have encouraged a positive lifestyle and a healthy life but without giving details. ‘Future choices’ includes all those who indicated that they were more aware of the choices in their futures. ‘Better person’ included those who indicated that they were more responsible, more courageous and more honest. ‘HIV prevention activities’ include all those who mentioned specific behaviour changes relating to HIV prevention such as being faithful to one partner, abstaining from sex and using condoms. ‘Engaged in new activities’ refers to all participants who indicated that they had met new people, traveled to new places and become involved in sport rather than negative activities.

loveLife aims to get young South Africans talking about sexuality and HIV. As such, the questionnaire also explored the different people that participants had discussed loveLife messages with. Respondents were encouraged to provide multiple responses so that a complete picture of all communication channels could be established; this means that values add up to more than 100%. 
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Figure 7: Persons with whom participants have discussed loveLife and its messages

Discussion about loveLife messages has increased substantially since 2001. In 2001 only 25% of learners indicated that they had discussed loveLife with teachers, compared to 49.1% in 2003. Similar increases can be seen for all categories except for ‘nobody’ which has declined from 34% to 7.7%.

Much of loveLife messaging encourages the use of the toll-free helpline called thethajunction. This helpline provides information for young people on sexuality, HIV, resources in their community and provides referrals for other problems. Respondents were asked whether they knew what thethajunction is.
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Figure 8: Breakdown of responses when participants were asked what thethajunction is

The results in Figure 9 indicate that more than two thirds of learner participants know that thethajunction is a helpline. This is a substantial improvement on data collected in 2001 where only 24% of learners were aware that thethajunction was a helpline. A large proportion of youth still don’t know what thethajunction is; a disturbing trend considering that data was collected at provincial Games where learners had already had contact with loveLife in regional Games. 

Participants were then asked whether they had ever called thethajunction. Results presented in Figure 10 do not exactly match with those shown in Figure 9; probably as a result of inaccuracies in the data. Levels of engagement with thethajunction are low with only a fifth of learner participants having called the helpline. Despite this low level, this is a large improvement on the percentage who reported having called thethajunction in 2001: only 1%.
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Figure 9: Proportion of learners who have called thethajunction

This data indicates that there is a need for loveLife to increase the coverage that they give to the helpline and to encourage greater promotion of thethajunction at sporting programmes affiliated with the loveLife Games. It also means that the helpline needs to expand its capacity as it is currently not coping with the volume of calls it currently receives. 

Evaluation of using sport to promote loveLife messages

The vast majority of learner participants felt that the loveLife Games were a good way of teaching them about positive lifestyles (97.2%). There was a small proportion (2.5%) that remained unsure of this. Reasons for thinking that the loveLife Games are a good method for promoting a positive lifestyle were grouped into five categories.
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Figure 10: Reasons for thinking that the loveLife Games are good way of communicating about a positive lifestyle

1.1% of participants were unable to provide reasons for their answer but 64.6% felt that the benefits of using the Games to promote loveLife messages were in the creation of awareness and development of communication opportunities. Much smaller proportions (17%) felt that the Games provided sporting opportunities for young people; 10.5% felt that there were youth benefits such as fun, giveaways, opportunities to travel and 6.8% thought that the benefits were that the Games reach a large number of people at one time.

Participants were asked to rate the loveLife Games on five different variables. These included entertainment and fun; having something to take home from participation; teaching about positive lifestyle; teaching about life choices; and teaching about shared responsibilities. 
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Figure 11: Learners’ rating of key aspects of the loveLife Games

Overall, learners were very positive about all aspects of the Games. As in the previous evaluation of the Games, entertainment and fun received the highest percentage of excellent scores. Poor scores were very consistent across the five variables; all were below 1% with little variation. Direct comparison with 2001 data is not possible due to differences in data collection methods but it appears that the Games’ positive standing with learners is a relatively constant feature of the Games.

Finally, learners were asked to make suggestions about improving the loveLife Games for 2004.
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Figure 12: Aspects of the loveLife Games that learners felt could be improved

23.2% of participating learners felt that there were no improvements to be made to the Games. Of the remaining learners, the majority (33.6%) thought that there were improvements to be made to time management, catering, transportation, refereeing, and giveaways. 20.3% wanted to see more participation in the Games from other learners, parents, the disabled and people living with AIDS. A further 10.7% thought that the Games would be improved if there were more sporting codes included and if there could be a greater number of events during the Games.

RESULTS - teachers

Teacher sample characteristics

A total of 63 teachers completed a questionnaire similar to the learners’ questionnaire but with some changes. The basic characteristics of the sample are indicated below.

Table 4: Basic characteristics of sampled teachers

Characteristic
Percentage

GENDER

Male

Female
33.9%

66.1%

POPULATION GROUP

Black

Coloured

White

Indian

Other
65.0%

26.7%

3.3%

3.3%

1.7%

PROVINCE

Free State

Limpopo

W Cape

Mpumalanga

E Cape

KwaZulu-Natal
11.3%

16.1%

40.3%

8.1%

9.7%

14.5%

AGE 

Mean


38.3 years

Previous experience of loveLife

Teachers were much like learners; 33.3% mentioned that their involvement in the loveLife Games was the first time that they had heard about loveLife. This figure is much the same as that collected among teachers at the regional Games in 2001 where 39% of teachers indicated that the Games were the first time they had heard of loveLife. Similarly to learners, this information was inconsistent with other information collected in the questionnaire where only one teacher mentioned never having heard of loveLife before in further questions. Teachers had access to more sources of information than learners which an average of 4.4 sources of information per teacher.
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Figure 13: Previous sources of information on loveLife for teachers

The most common source of previous knowledge about loveLife among teachers was television (the same as learners), followed by radio and pamphlets. More teachers than learners had heard about loveLife through the internet. Other significant sources of information were friends and parents (not clear whether this was teachers’ own parents or the parents of their learners). When compared to teachers who completed questionnaires at the 2001 regional Games, exposure to loveLife has increased. In 2001 only 59% of teachers had heard about loveLife through television compared to 83.3% in 2003. One of the greatest increases has been in exposure to loveLife through the internet: only 1% of teachers had heard of loveLife through this medium while in 2003 this proportion had increased to 13.3%. In general, exposure to loveLife increased across all mediums from 2001 to 2003.

To gain a better understanding of the different places where participating teachers had previously heard about loveLife, they were specifically asked about television programmes, radio stations and newspapers where they had heard about loveLife. Teachers were encouraged to provide multiple responses. There were far fewer teachers who indicated that they couldn’t remember specific programmes or newspapers when compared to 2001. For exposure through television, information was missing for two respondents and a further two indicated that they had never seen something about loveLife on television before. The remaining 59 teachers mentioned a total of 183 television programmes where they had seen something about loveLife.
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Figure 14: Distribution of television programmes where teachers have previously heard about loveLife

The most commonly cited television programmes where teachers had heard about loveLife were Take 5 (15.3%), Sports programmes (13.7%), advertisements (13.7%) and Soul City (12%). These programmes were similar to those mentioned by learners except that learners also mentioned S’camto as a source of loveLife information. The least common television programmes that teachers remember learning about loveLife from were Fresh (0%) and Craze (0.5%). Although the percentages are different, these are the same programmes that learners remembered the least.

Teachers were also asked to report all the radio programmes through which they had heard about loveLife before their participation in the Games. Information was missing for 9 teachers and one teacher mentioned that he/she had not heard anything about loveLife on the radio. The remaining 53 teachers mentioned a total of 90 radio programmes where they had previously heard about loveLife (average of 1.7 programmes per individual). This is similar to rates reported by learners.
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Figure 15: Distribution of radio programmes where teachers have previously heard about loveLife

The radio programmes mentioned most frequently were the ‘other’ category (16.7%), Metro FM (15.6%) and general radio advertisements (13.3%). Three radio stations were not mentioned by any teachers as being sources of previous loveLife information: these were Radio Kingfisher, Tsele le Tsele and Lotus FM. These patterns are similar to those documented in the section on learners. As many of these radio stations only broadcast in specific geographical areas, the proportions here may be a reflection of the provinces in which the teachers reside.

In terms of hearing about loveLife from newspapers; 5 teachers did not complete this section of the questionnaire and a further 3 said that they had never previously read something about loveLife in newspapers.
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Figure 16: Distribution of newspapers where teachers have previously read about loveLife

The majority of teachers had read about loveLife in the Sunday Times (23.2%), general HIV articles (19.2%) and in the Sowetan (18.2%). Like learners, the least cited newspaper was The Mercury (1%).

Many of the loveLife activities take place in local schools and therefore involve teachers. This is particularly true of the Games where teachers are needed to organize leagues and to referee matches at provincial or regional level. The process of engaging teachers in the Games is facilitated through a number of USSASA activities in conjunction with loveLife. A substantial amount of data was missing for this question, probably due to poor questionnaire design in which there was no option for teachers to complete that indicated that they had not participated in any of the activities. 19 teachers did not complete this question and it is difficult to decide whether this should be interpreted as missing data or whether these teachers had not engaged in any USSASA/loveLife training initiatives. Teachers were encouraged to select all events they had participated in; totals therefore do not add up to 100%.
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Figure 17: Teacher participation in loveLife/USSASA training programmes

The majority of teachers had been involved in USSASA meetings and regional or provincial organizing committees (both 56.8%). The least participation was in the national loveLife training programmes (11.4%). This may be explained by the fact that data collection at provincial Games was some time before the national Games and training may not get have commenced. Some who mention being involved in national training courses may have been involved in previous years.

Levels of participation were much higher than those recorded in 2001. For example, participation in regional/provincial organizing committees increased from 28% to 56.8%. Levels of participation may be higher due to the fact that data collection in 2003 was at provincial Games rather than at the regional Games, as was the case in 2001.

Understanding loveLife and its message

Teachers accompanying learners to the provincial Games were asked to select one option that best stated what loveLife is about. Four different options were presented of which two are correct.
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Figure 18: What teachers most identified the loveLife programme as

Teachers had a better idea of what loveLife is than learners did. There were no teachers that indicated they didn’t know what it was and more than 80% gave correct answers. A very small proportion answered incorrectly that loveLife is either a sports and recreation programme (12.3%) or a television programme (1.8%). Comparisons cannot be made to data collected in 2001 as the 2003 allowed only one option compared to multiple options in the 2001 questionnaire.

Like learners, teachers were also asked to put the main loveLife message into their own words. More than half of the teachers said that the main message of loveLife was about positive lifestyles. This is compared to a quarter of learners. ‘talk about it’ was cited as loveLife’s main message by 8.6% of teachers and ‘reduce, delay, protect’ by 6.9%. Teachers also mentioned shared responsibility, informed choices and sport participation. Most messages mentioned by teachers were correct.

The loveLife programme is specifically directed towards adolescents and in the past some adults have objected to the messages that have been promoted. The data collected in this study indicates that teachers involved in the loveLife Games support the programme completely. When asked ‘How do you feel about loveLife promoting such messages to learners?’ teachers could answer very positive, somewhat positive, neutral, somewhat negative, or very negative. All teachers answered that they were very positive or somewhat positive about the messages loveLife was promoting to learners. This data should be interpreted with caution as teachers choose to be involved in the loveLife Games, presumably because they believe in the programme; in a random sample teachers who are not involved in the Games because they don’t believe in the loveLife message would be more likely to be included. Despite this caution, teacher attitudes have changed slightly since the last Games evaluation where some teachers had a neutral attitude to loveLife messages being promoted to learners.

Teachers were asked to explain their attitudes towards loveLife. 17% said that they were positive about loveLife as they had seen learners achieving their goals and ambitions; 9.4% were positive about loveLife because it engages young people and therefore keeps them away from dangerous activities; and 7.5% felt that loveLife was helping young people to learn about positive lifestyles. Others were a little more cautious in their praise of loveLife: there were concerns that some youth are confused about the messages and that they interpret them incorrectly. A small minority of teachers were concerned that learners were getting loveLife messages at too early an age.

Almost all teachers agreed that loveLife messages had had some impact on changing learners’ lives. Responses were grouped into the same categories used for learners.
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Figure 19: Way in which teachers feel that loveLife messages have changed learners

Learners and teachers are in agreement that the greatest change has been an increase in HIV prevention activities (teachers 28.6% vs learners 32%). However, teachers did not think that loveLife changed learners’ lifestyles as much as learners did (18.4% vs 32%) and placed more importance on engaging in new activities (16.3% vs 6%).

Teachers are an important resource in spreading information about loveLife. They were therefore asked who they had discussed loveLife messages with. Teachers were encouraged to mention all people and totals therefore exceed 100%.

[image: image22.emf]20.2%

65.2%

14.6%

Have called Haven't called Haven't heard of it

Figure 20: Persons with whom participating teachers have discussed loveLife messages

Teachers were more likely than learners to have discussed loveLife with other people as only 1.7% said that they had not discussed loveLife with anyone (compared to 7.7% of learners). Although these teachers were involved in loveLife through sporting activities, they were more likely to discuss loveLife with learners in their classes rather than those they coach in sport (69% vs 39.7%). This probably represents the fact that there is more opportunity for such discussion in the classroom as opposed to the sports field. It is of concern that there is less discussion about loveLife than in 2001, particularly with learners being coached in sport: fell from 69% to 39.7%. Levels of discussion with other teachers have also fallen since 2001.

Teachers were also asked whether they have heard of the thethajunction helpline.
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Figure 21: Breakdown of responses when teachers were asked what thethajunction is

Approximately the same proportion of teachers as learners know that thethajunction is a helpline. All other figures are also almost identical when comparing teachers and learners. Many more teachers in 2003 know what thethajunction is when compared to teachers in 2001: 70.2% compared to 29%. Teachers were not asked whether they had called thethajunction as the helpline is directed specifically towards adolescents rather than adults.

Evaluation of using sport to promote loveLife messages

There were no teachers who stated that they thought that the loveLife Games were not a good method for teaching learners about positive lifestyles. 6% were unsure of what they thought and the remainder said that they felt the Games were a good means of communicating about a positive lifestyle.

[image: image24.emf]84.8%

60.9%

38.6%

40.7%

35.9%

30.1%

38.6%

17.7%

2.5%

0% 20% 40% 60% 80% 100%

Television

Radio

Friends

Billboards

Pamphlets

Taxis

Newspapers

Parents

Internet

Figure 22: Reasons for thinking that the Games are a good/average way of communicating about a positive lifestyle

A majority of teachers (38%) felt that the Games were a good way of developing awareness or communication among young people. 32% felt that the Games promote positive lifestyles through giving learners chances at sporting opportunities that they may not have otherwise had. Although no teachers said that they felt that the Games were a bad way of spreading a positive lifestyle message, 6% indicated that they are unsure of the benefits of using the Games as they indicated their uncertainty that learners understand loveLife messages.

Teachers, like learners, were asked to rate the Games on five different variables. These include entertainment and fun; having something to take home from participation; teaching about positive lifestyle; teaching about life choices; and teaching about shared responsibilities.

Figure 23: Teachers’ rating of key aspects of the loveLife Games

Although teachers rated all aspects of the Games positively, their evaluation was less positive than learners’ overall. This is particularly noticeable for entertainment and fun; over 60% of learners rated this as excellent while fewer than 30% of teachers gave this rating. Teachers were more likely to rate Games entertainment and fun as very good. Teachers were also more likely than learners to give aspects of the Games a poor rating; this can be seen in the categories for providing learning about life choices and providing learners with something to take home with them.

In the final part of the evaluation teachers were asked to make recommendations about potential improvements they feel could be made to the Games. 

Figure 24: Aspects of the Games that teachers feel could be improved on

15.4% of teachers who participated in the 2003 provincial Games felt that there was nothing to improve on. Thereafter, 25% indicated that they felt improvements to do with facilities, transportation, time management, catering, giveaways and referees would enhance the Games in future. 21.2% indicated that they would like to see greater participation from other schools, particularly disadvantaged schools and that there should also be participation from learners’ parents. The same proportion of teachers (11.5% each) felt that the Games should incorporate more loveLife messaging and that there should be more variety in terms of sporting codes and events.
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